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I welcome you to Kuwait Finance House Group of Companies’ second Corporate Sustainability Report, the first
presented last year being the first of its kind among Shariah-compliant financial institutions. Certainly, the global
Shariah-compliant finance industry has in itself undergone changes in the last few years in its quest to boost
international competitiveness and build a sustainably profitable business model.

Sustainability challenges give us the impetus to manage change and stimulate innovation within business. We are
expecting to see a paradigm shift in Shariah-compliant banking towards customer-centric operating model. With
such development driving our future growth, KFH's agenda is currently governed by our new five-year strategy
and transformation program. This will shape the way we do things at KFH — improving, enhancing and leveraging
our performance as we embrace our new way of working. The KFH of tomorrow will be fundamentally focused on
increasing our clarity, transparency and accountability.

Sustainable development for KFH means considering both short and long term interests, integrating economic,
environmental and social considerations in our decision making. While social responsibility has long been part of
KFH's culture — we are enthused by the prospect of breaking into targeted sustainability initiatives within the realms
of the economy and the environment through our new strategy. Our Sustainability Scorecard will show you exactly
how KFH is committed to better serve you as a stakeholder with a balanced approach touching on all three ideals.
As the seeds we have planted begin to grow, we look forward to reporting the results as our voyage continues.

With the formal beginning of KFH Group’s Corporate Sustainability kick-starting last year, | was thrilled to hear that
we won the award for Best CSR Programme in the Middle East by EMEA Finance in recognition of our efforts. We
have wilingly maintained the momentum through actions seen across our countries and sectors of operation,
with initiatives being just as diverse as we are. We have partnered with the International Diabetes Foundation (IDF)
to promote care and control of the disease locally and internationally. We have embraced KFH's principles of social
accountability through the restoration of the culturally significant Ortakdy Mosque in Turkey. And in Malaysia, we
see the sustainability-driven flagship program ‘Creating Footsteps’ well underway. Throughout these pages you
will read about all of these and more, and while we are proud of our efforts, we anticipate this is just the tip of the
iceberg as we further develop our strategy — delivering more value to our stakeholders.

I sincerely believe that KFH and the sectors in which we operate all play a part in shaping a sustainable society,
and take this opportunity to welcome the latest sustainability reporting member, KFH Research Ltd. This is just
the beginning of what we expect to be a long-term growth area, and KFH Group of Companies are positioned to
provide more credible and comprehensive reporting. Though our scope is wide-ranging, our Shariah values are
consistently found within the heart of our sustainability objectives — giving us all a unified voice.

We hope you enjoy reading this year’s story, as much as we did making it.

s -

Mohammad Sulaiman Omar
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Maintaining

NMomentum

A year forward, we look at our corporate sustainability
initiatives and what they meant to us with akeen eye and
heightened awareness. We sense a definitive feeling of
progress since the publication of our 2010 sustainability
report ‘Doing What's Right'. Our five sustainability pillars
continue to be the back-bone of our economic, social
and environmental agenda. In our mission to become
the leading Islamic financial institution providing Shariah-
compliant banking, we have halistically framed our
objectives together with our long-standing corporate
values, which are the following:

1. Uphold Shariah principles and values among all
activities of KFH

2. Support ongoing initiatives of the global financing
industry

3. Participate in and assist the socio-economic
endeavors of local communities as a responsible
corporate citizen

i1

Our Principles

Our Customers

KFH customers are

Our People

It is clear that morals and ethics are fundamentally
engrained in the KFH cultural fabric, encapsulated in
the phrase we often use: 'E'mar Al Ardh’ or “"developing
the land”. However, the challenge we face today is
promoting sustainability and doing the right thing where
it matters, where it is needed most, and where we can
have the most positive and influential impact. Now
that we have graduated onto our second corporate
sustainability report, we expect to display a strategic,
more advanced and fine tuned approach to corporate
sustainability — one that measures our annual progress
in the context of today’s local, regional and global
events that shape the future world.

As business progresses, Shariah-compliant banks
as a whole face a number of challenges. Profits
and valuations, geopolitical and macroeconomic
shocks, human capital, balancing innovation, shariah
compliance, managing transformation, liquidity and
associated costs and technologies are among the top
risks facing the industry. Throughout this Sustainability
Report, we begin to address just how KFH is managing
these potential threats — turning a negative into a
positive.

Our Deeds Our Environment

KFH practices Shariah-
compliance in all work
processes, which goes
beyond just banking.
We believe that Shariah
principles apply to all
our activities, be it within
our office walls or on
the external domain.

at the heart of our
business, where we
want them to value
their experience
with KFH, using our
innovative products
and services through
our efficientand
respectful branches.

Throughout KFH's
history, we have recog-
nized the importance
of fostering a healthy
relationship with our
staff, allowing us to
grow together. With
diversity being at the
core of the KFH Group
Companies business
model, we work with
an array of sectors,
countries and of
course, people.

KFH's Corporate Sustainabillity Pillars
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Sustainability in the context of

Shariah

The Spirit of Shariah

Shariah-compliant  banking s
a phenomenon which takes
on the broader responsibility of
considering societal goals in line
with Islamic laws that govern
finance, adding a holistic approach
that encompasses wealth
acquisition, preservation and
distribution. Going beyond earthly
concerns, Shariah-compliant
panking is intended to allow for
ethical lifelong actions. Social
responsibility and accountability are
thus naturally embedded in Shariah
banking, since requirements and
goals must balance that of Islamic
teachings, creating an additional
perspective in the realm of finance.

[t has long been quoted that
sustainability reaches farther
than an individual's lifespan,
‘meeting the needs of the present
without compromising the ability
of future generations”. Critically,
such religious obligations in
Islamic Finance extend beyond
an individual's life, with the Quran
specifying the following as
obligatory:

e /akat: Acts of charity, which are
considering a lasting legacy

e\Wasivah: A maximum of 1/3 of
an individual's assets transferred
inawil

On the other hand, Shariah-
compliant banking is prohibited
from investing in the following
specific instruments/activities. This
is evidenced by screening that
has been a very central tool in the
modern Islamic financial landscape
as it ultimately determines what
can be invested in and what can
not, with the following practices
prohibited:

eRiba: The equivalent of interest.

The main differentiating factor of
the Shariah-compliant banking
system

eMaisir: Gambling or similar
activities in which one party wins
at the expense of another

e Gharar: Exposure to excessive,
unnecessary risk

eHaram: Business which

contradict or are prohibited by
Shariah such as gambling and
non-halal products

Transactions in Shariah-compliant
banking are based on sharing of
risk by encouraging cooperation,
establishing equitable terms and
fair dealing. KFH uses a numlber
of innovative services which
have been modernized and
standardized to meet the needs
of our various customers. In all
our work we strive to channel the
sustainable investment case for
Shariah-compliant banking — good
diversification, low volatility and high
income. In doing so, we maintain
the Islamic boundaries in the tenets
of Islamic faith, where our main
structures are:

e Murabaha: It is essentially trade
with markup or ‘cost-plus-
sale. In practice, KFH owns the
commodity and sells it to the
customer.

e Mudaraba: An ancient form of
financing practiced through
generations. It is a profit-sharing
agreement between the Islamic
bank and an enterprise/company
for a pre-agreed period, where
both parties agree in advance the
percentage profit to be received
by the bank.

e Musharaka: Directly translated
fromm Arabic as “partnership’,
Musharaka is a business
relationship by mutual consent
for sharing the profit and loss
arising from a joint enterprise.

elara wa Igtina: Renting with
beneficial use is represented by
jiara in Islamic Law, where the
contract represents a known
benefit associated with a specific
asset sold for payment. There are
two types of ljara, the first being
a contract of renting, hiring or
leasing where the contract can
be designed to return the fixed
assets to the lessor at the end of
the lease period. The second is
iara wa Igtina, literally meaning
lease and promise of ownership..

e Salam/Parallel _Salam: A tool
used to generate working capital
consisting of a contractual sale in
which advance payment is made
by the buyer to the seller for the
deferred supply of goods at a
specified pre-determined date.
Sale and purchase transaction
is thus made in cash at the point
of contract. In Parallel Salam,
the entry of a third party is
allowed to resell the asset for
an increased price. Here, there
must be two different and
independent contracts, where
the performance of one should
not be contingent on the other.

e|stisna'a/Parallel _lIstisnaa: In
project finance, Istisnaa is a
contract of selling a product with
an undertaking by the seller to
present it manufactured from
his own material with a specified
description at a determined price.
Parallel Istisna’a’ is based on two
parallel contracts of Istisna’a.

eSukuk: Widely known as a
Shariah compliant ‘Bond’ which
are in  fact asset-backed trust
certificates.

KFH Corporate Sustainability Report 2011
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Growth in the Shariah-complaint finance

The first Shariah-compliant bank in
the State of Kuwait, KFHis one of the
foremost Islamic financial institutions
in the world. Indeed, Islamic
finance has seen international
recognition and plays a pivotal
role in financial markets. In 1999,
Dow Jones introduced The Dow
Jones Islamic Market (DJM) World
INdexSM which was the first — and
remains the premier — benchmark
of investment performance for
the global university of Shariah-
compliantequities. Under the advice
of the Shariah Supervisory Board,
consisting of five eminent Shariah
scholars, the DJIM Indexes have
become the most visible and widely-
used set of Shariah-compliant
benchmarks in the world, paving
the way for the establishment of
Islamic financial industry standards
such as the Auditing & Accounting
Organization of Islamic Financial
Institutions  (AAQIF))-Standard  21.
Finally, the creation of the Islamic
Financial Services Board (IFSB) in
2002, facilitated by the IMF is an
important indication that Shariah-
compliant finance has become
a major player in the international
financial services markets, only set
to expand its role in the financial
services industry, providing funds
for international development
projects, trade, and commerce.

Key numbersin the Shariah Finance
Industry

e 300+
Shariah-compliant financial
institutions worldwide today

e 1.5 Trillion USD
Expected volume of managed
assets by 2013

e 4 Trilion USD
Potential for Islamic financial
services by 2020

e 40 -50%
Total savings Shariah-compliant
banks are expected to manage
by 2020
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When it comes to Shariah-compli-
ant banking, there are four emerg-
ing trends that top the CEO agenda,
which are especially relevant to the
GCC market:

Operational Transformation
Promotes a scalable, customer-
centric operating model, achieved
through improved risk and tech-
nology orientation (winning back
the profitability and valuation ad-
vantage). Such a transformation,
already in the KFH pipeline, ams to
rebuild to last. This will result in qual-
ity growth and create sustainable
shareholder value.

Risk & Compliance

Economic capital, risk adjusted re-
turns, funds transfer pricing, regula-
tions and compliant products and
systems to drive the change in busi-
ness focus.

INnnovation

Embracing technology to deepen
existing relationships and improve
new customer acquisition rates.
Product research and structuring,
while learning from past experi-
ence. Being a service driven cul-
ture, investing more in customer-
centric activities and engaging with
stakeholders through a variety of
mechanisms coupled with trend-
ing technologies demonstrates
KFH's commitment, flexibility and
relevance to the industry.

Growth Play

Shariah-compliant banking is set to
stimulate financial access to previ-
ously unbanked — expecting 100+
new Shariah-compliant banks in
MENA by 2020. Having already
achieved a 26% market shareinthe
GCC, future growth will come from
the mainstream customer seg-
ment. In the continued building of
our product and skills portfolio, true
integration with real economy is es-
sential in KFH sustainability.







Our Strategy PI’OQ ress

Sustainability scorecard

Our voyage in having a record of leadership, action and creating positive change was one that started years ago.
Today, as our journey takes us through to wider scopes and challenges, we are working to monitor our actions
and progress to create positive change for future generations. In these endeavors, we continue to listen to our
stakeholders and work with outside experts to succeed in making tangible progress. All of our actions are guided
by our Principles, steering our Shariah values further than with just our products and services.

The following pages provide a summary of our progress against the strategic objectives published in our previous
Corporate Sustainability Report that drive our sustainability agenda:

Not achieved m Ongoing E Achieved

The business principles that shape us

Goals - What we said Our progress in 2011

Tobethe Increase numiber of We have increased the scope of our reporting this

leading Shariah- | subsidiaries reported year with the introduction of KFH Research Ltd.,

compliantbank | in the next Corporate that has successful global presence in developing

in Corporate Sustainability Report iNnsightful, tailored research in Asia and the GCC.

Sustainability For more information on our reporting scope and
boundaries please see the KEH Organizational
Profile chapter of this report.

Create a KFH Group A Group Policy has yet to be developed.

Policy on Corporate However steps have been made to ensure the

Sustainability sustainability of the company. The year 2011 saw
the establishment of quarterly 'KFH Synergy Group’
meetings, which promote the cooperation between
the group and its subsidiaries and stakeholders.
The overarching goal is to have a unified global
message, which at the same time appreciates the
varying regions and cultures KFH Group is part of.
At these high-level meetings, sustainability topics
have been put on the table for discussion. Also in
2011, a monthly Group Report began to be issued
to the KFH Group CEO covering the following six
subjects: 1) Executive Interviews; 2) Press Releases;
3) Events; 4) Sustainability Projects & Initiatives; 5)
Products & Services; 6) Major Campaigns. Finally,
KFH Malaysia has made significant strides with
their new “Creating Footsteps” flagship corporate
sustainability programme.

Train our employees on Our ‘CSR Core Team’ employees from KFH

corporate sustainability Kuwait and our subsidiaries were part of the first

skills GRI-Certified training program in the Middle East
delivered to us by a renowned GRI Certified Training
Partner in Arabic speaking Middle East countries.
The two-day program included training on
sustainability reporting, planning the GRI process,
dialogue with stakeholders and checking and
communicating.

2012 Goals

» Continue to increase the scope of our Corporate Sustainability Reports by including more subsidiaries

» Embed sustainability initiatives within the KFH Group of Companies framework
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Connecting with our clientele

Create a
balanced
dialogue
between KFH
and its customer
base

2012 Goals

Goals - What we said

Improvement of
customer satisfaction
score

Develop Shariah-
compliant financial
education services
through the use of social-
media, video and other
modern mediums

Engage in media
networks to increase
involvement and dialogue
on sustainability topics

800009

Our progress 2010/11

All of the planning has been put in place to begin a
consistent customer satisfaction survey for KFH
Kuwait, with plans to start monitoring progress from
the year 2012 onwards. We have many initiatives to
improve service quality already in place which are
found in the Our Customers chapter of this report.

We have a designated Digital Marketing team at
KFH Kuwait which is responsible for keeping up
with trends in modern society. The year 2011 saw
the update of our Quran App for iPhone and iPad,
and we are continuously seeking ways to engage
more with our customers productively as well as
creatively.

Our KFH Digital Marketing team has used social
media networks such as facebook and twitter to
engage with customers in an honest and frank en-
vironment. Stimulating topics by asking questions
such as “Name one thing you would like KFH to de-
velop”, which stimulated over 800 responses and
attracted more followers. This form of engagement
brought to light a need for KFH to improve the call
center and speed up service processes.

» Monitor and engage with customers with new customer satisfaction survey

» Engage with our customers through social media networks on sustainability topics related to KFH

Recognizing the people who make KFH work

Goals - What we said Our progress 2010/11

Be an employer
of choice

2012 Goals

INncrease the number of
women in the workforce,
focusing on senior posi-
tions

Establish a Corporate
Sustainability Committee

for the group to promote
sustainability

Looking at KFH Kuwait, there has been an increase
of women in the workplace by 2.2%. For more de-
tailed breakdowns for gender please see the Our.
People chapter of this report.

Although we do not have a Corporate Sustainability
Committee, we have an established ‘CSR Core
Team’ consisting of members from diverse depart-
ments across KFH headed by KFH Kuwait Strate-
gic Planning, these include Risk, Finance, Invest-
ments, Human Resources, General Administration
and Corporate Marketing. Members of the team
have been GRI trained and are responsible for data
collection.

» Incorporate sustainability topics in existing employee engagement

» Establish a Corporate Sustainability Committee for the group to oversee strategy and progress

KFH Corporate Sustainability Report 2011
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Contributing to communities

Goals - What we said Our progress 2010/11

Uphold our Develop diverse products | On top of our work with charities, schools, hospitals
reputation in our | and services that can and NGOs, as described in the Our Deeds chapter
positive impact | create more indirect eco- | of this report; we have come to understand that our
to society nomic impacts indirect economic impacts to society are a crucial
part of KFH's influence in the context of sustainable
development. Our direct economic impacts include

the additional impacts generated as money circu-
lates through the market and allows us to assess
our contributions to society in relation to local com-
munities and regional economies. In this light, KFH
in 2011 acquired a private-pay senior living facility in
the United States, beginning a journey into investing
in the health-care sector. For more information on
this venture and others, see Our Principles chapter.

2012 Goals

» Progress in the development of indirect economic impacts on the communities in which we operate

Reducing our environmental impact

Goals - What we said Our progress 2010/11

Be the leading Increase awareness in We are still in the process in building up our sus-

bank in the re- renewable energy invest- | tainability maturity with the aspiration that the KFH

gion on conser- | ments Group of Companies will pioneer a holistic ap-

vation proach to economic, social and environmental
sustainability. However the realm of renewable
technologies is still at its infancy.

Promote reductioninour | We have plans to promote the reduction in our

electricity consumption electricity consumypption in our office but have thus
far not reached our goals. Efforts have been dis-
played by Al Salam International Hospital, found in
Our Environment section of this report.

Decrease office paper VWe have plans to reduce our paper consumption in
consumption per full-time | the coming years collectively but have thus far not
employee reached our goals.

2012 Goals

» Maximize our resource efficiency through awareness campaigns and set reduction targets

12 | KFH Corporate Sustainability Report 2011



Viaking this REPOIT

Our approach to sustainability

We know that KFH can work worldwide to build a sustainable future by delivering Shariah-compliant products and
services which stimulate positive economic, social and environmental outcomes to our stakeholders. The sustain-
ability agenda at KFH is being driven from the top of the company, where we continue to develop a firm foundation
of corporate sustainability by engaging stakeholders in order to understand the material issues we need to address,
and respond to, appropriately. We wish to continue to develop our framework of policies to mitigate risks, especially
with our operations being predominately located in emerging markets where management of sustainability issues
isless mature.

Managing sustainability issues

What we have taken from the stakeholder engagement process is a clear sense of which topics are most significant
or ‘'material’ to KFH from a stakeholder perspective. Employing the Global Reporting Initiatives (GRI) G3 Guidelines
to frame our approach to reporting, we have used a ‘'materiality matrix' to map the issues that are important to
KFH and our stakeholders. External materiality refers to the issues important to our stakeholders, whereas Internal
materiality refers to the topics which determine impacts on our business’ success. We apply this matrix to identify
the topics to be covered in the KFH sustainability report, thereby streamlining the process for reporting data on key
performance indicators across the KFH Group of Companies. The chartbelow has been created using aninnovative
materiality tool which assesses each KPPl against variables such as sustainability impact, risk and opportunity, key
Shariah policies and KFH organizational values, success enablers, contribution to sustainable development, future
challenges for the reported sectors, and strategic significance.

External Materiality p

Internal Materiality p

The comprehensive identification and prioritization process allows us to respond to the material issues in a con-
sidered and managed way. Our response to some of these new and emerging issues may be less detailed and
developed, however we remain committed to taking action on these topics and enhancing our understanding of
them and the impact they have on our stakeholders in the years to come. We have expert and reputed advisors to
guide and facilitate our CSR Team about the specific issues of materiality and reporting, so that we canimprove our
understanding of the relevant matters affecting KFH.

KFH Corporate Sustainability Report 2011
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About our

—eporting

The datain this Report covers the 2011 calendar year for KFH Group of Companies. The data covers the following
four countries: Kuwait, Bahrain, Turkey and Malaysia. We also report across a selection of sectors in which KFH
operates: Financial Services, Medical Care, Informational Technology Consulting and Research. Moving forward
from last year, we continue to adopt the Global Reporting Initiative (GRI) framework using the G3.1 Guidelines for
our sustainabllity reporting. For more information on the GRI, please visit www.globalreporting.org. Our report
is based on the principles outlined in the United Nations Millennium Development Goals, as well as priorities
mentioned in Kuwait's Vision 2035 reform agenda, with particular focus on 1) The Kuwaitieconomy 2) Leveraging
Kuwait’'s natural resources and geographic position and 3) Developing human capital and creating sustainable
professional opportunities. Throughout the writing of this report we have aimed to fulfil the GRI guidelines
reporting principles in presenting KFH's performance in the wider context of sustainability. This way, our report can
show how we contribute to the future in terms of the economy, society and environment on a local, regional and
global scale. Through this report we are able to monitor our performance through our key performance indicators,
and by setting the sustainability context, we join leading companies in continuously contributing to meaningful
sustainable development. We self-declare that a B-level grade applies to our 2011 Sustainability Report.

Itis important for us to encourage transparency and honest dialogue with stakeholders in order to engage, listen
to feedback and begin to integrate their suggestions in our sustainability actions as well as our reporting. A sum-
mary of interaction with our stakeholders to date can be seen in our Stakeholder Engagement section of this
report. We are able to analyze our sustainability work by working together with our stakeholders, and in this vein
iNvite comments, suggestions, critiques and feedback on our sustainability practices as well as the content of this
report. Send our corporate sustainability team an email on: sustainability@kfh.com

With this being our second consecutive reporting year, we work towards making our Sustainability report more
comprehensive. We also wish to provide our stakeholders with an informative report, improving our metrics and
goal setting. While we strive to collect additional KPIs with each passing year, we recognize there is always room
for improvement in both our data collection and reporting. A summary of our sustainability strategy and progress
can be found in our Sustainability Scorecard section of this report.

In line with last year's pledge to create a universal CSR system to be used across KFH to facilitate tracking and
gathering of our sustainability key performance indicators across our subsidiaries, we have improved our be-
spoke method of data collection with updated easy-to-use templates based on our learning and feedback from
our 2010 reporting year. KFH recognizes the uniqueness in having subsidiaries spread internationally across differ-
entcommercial sectors. To resolve the issue of differences in data availability within our subsidiaries, we have used
uniform indicators when reporting on the performances of KFH subsidiaries, resulting in the omission of some of
the KPls for our 2011 Report. We have in turnincreased KPIs reported by KFH Kuwait based on our enhanced sus-
tainability maturity and results from our materiality analysis.

While data based on financial figures throughout this report were taken from audited financial statements, KFH
seeks toimprove its credibility in its sustainability reporting through third-party assurance. This year, we are forming
the foundations to facilitate the sustainability assurance process for coming years.

The KFH Group of Companies also publishes financial performance and highlights of our operations through our

Annual Reports. These can be found on the KFH official website www.kfh.com and the respective welbsites be-
longing to our subsidiaries.
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Stakeholder
—Nngagement

Our stakeholders and their value

Stakeholders are groups or individuals who have an interest in, and may be affected by, KFH's business activities.
KFH's key stakeholders represent a diverse range of concemns, all of which are important to the sustainability of
KFH. Stakeholder engagement gives us the opportunity to develop our existing relationships, allowing us to com-
municate directly with interested parties, explaining our approach to a range of issues and the future focus of KFH.
Listening and responding to our stakeholders is a core part of assessing our most material topics, where feedback
helps us understand their expectations and enables us to prioritize issues effectively in the development of our cor-
porate sustainability strategy. We ensure stakeholder input on sustainability issues is integrated in the continuous
development of the strategy by assessing potential risks and identifying opportunities for new business models and
products in the markets in which we operate. Working closely with the strategy team, this provides useful insights to
embedding these issues where they matter most.

KFH's relationship with its stakeholders is dynamic, where we are open for it to change over time and vary ac-
cording to the needs of each individual. The trust of our stakeholders is essential to the long-term success of the

company, and we are committed to provide transparency about our activities and strive to cultivate a fair and open
dialogue with our stakeholder groups to identify needs and start targeted action.

Government and
\ Regulators 1

Shariah Board " Customers

=) KFH Sustainability =

Shariah Compliance

Suppliers Financial Stability 3 Employees
National welfare :

Community Responsibility
Products & Services

’ Environment K

Shareholders

We go through an array of channels to engage with our stakeholders on sustainability matters

To further engage with our stakeholders on matters related to sustainability, we have launched with this report a
focused feedback mechanism with the creation of our dedicated email address sustainability@kfh.com

KFH Corporate Sustainability Report 2011
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Our Stakeholder Groups

Identified

sustainability

concerns
Being a pioneer in
Shariah-compliant
financial services, we
need the continuous
guidance and
support from our
Shariah Board, who  =gleElelslaalcals
oversee key strategic IseaEnlcaaes
decision-making
and give us their
views and rulings
on certain matters.
Our respectful
and humbling
relationship with
our Shariah Board
keeps ourbusiness  W¥SuTele
in perspective with
the ultimate goals
we wish to achieve
towards our legacy.

Shariah Board

Identified
sustainability
concerns

Our operations span
across many national
borders, touching

On economies, Engagement
markets and mechanisms
cultures. A close and
mutually-beneficial
relationship with

the governments

in the countries

we do business

is a strategic
sustainable priority
for KFH Kuwvait and
our subsidiaries in
Bahrain, Malaysia
and Turkey.

Government

16 | KFH Corporate Sustainability Report 2011

Shariah-compliance in all subsidiaries of KFH Group
of Companies

Continued improvement in products and services

Increasing awareness of Shariah-compliant finance
internationally

Regular meetings and discussions

KFH Shariah-specific textbooks for employees and
customers

Shariah internal audit and designated Shariah
compliance teams

Continuous involvement of employees in Shariah-
compliant finance through monthly newsletters

Research and innovate globally competitive Shariah-
compliant products and services for KFH to offer

Learn more about the relationship between
sustainability and Shariah through meetings and
discussions

Contributing to the national economy
Reviving entrepreneurship
Transparency

International competitiveness
Customer Focus

Profitability

Regular meetings with government ministries
and civil societies to maintain communication
and transparency on topics such as new policies,
strategies and developments relevant to our
business

Promoting the inherently transparent nature of KFH
Shariah-compliant financial services

‘Forsa’ graduate scheme to recruit young Kuwaitis in
the company and pricrities given to local candidates
across our subsidiaries

Include sustainability focus issues in meeting
agendas to provide a greater understanding of
concerns and ways to address them

Link sustainability incentives with future KFH
schemes which have a direct/indirect impact on the
sustainability issues of country of operation




Shareholders

Customers

INvesting our assets
in line with the
Principles of Shariah
gives us confidence.
We try to ensure that
our knowledge of
responsible banking
methods are used
productively to keep
an honest and open
dialogue with the
iNnvestor community.
Our shareholdersin
turn demonstrate
confidence in us
strengthening our
confidence in such
practices.

At KFH we want to
live up to customers’
expectations and
exceed them where
possible. Outside
the realm of their
satisfaction with

our products and
services, one of

the most powerful
ways to enhance
our corporate
sustainability is

to engage our
customers on

the different
economic, social
and environmental
impacts KFH

addresses, which we

have done through
this Sustainability
Report.

Identified
sustainability
concerns

Engagement
mechanisms

Action

Identified
sustainability
concerns

Engagement
mechanisms

Shariah-compliant business practices throughout
KFH operations

Financial stability

Responsible investment

Group meetings with transparent communication
Results and strategy presentations

Annual Report

Include sustainability as part of group meetings
agenda, with focus on risk management

Continued investment in diverse industries and
economies

Shariah-compliant financing advice and innovative
products and services

Ability to save and create wealth
Enhanced customer service

Use of latest technology through products and
services

Regular customer satisfaction surveys

Direct feedback through Service Quality Teams

Dedicated call centers, interactive voice response,
comments boxes in branches, dedicated fax and
KFH Online for our Kuwaiti branch customers

http:.//online.kfhonline.com

Innovative methods in achieving world class
customer needs such as the ‘'mystery shopper’

Use of social media to commmunicate with customers
on an individual level on twitter.com/kfhgroup and
facebook.com/kuwaitfinancehouse

Shariah advice from the Shariah compliance
department

Shariah-compliant finance Apps on the App Store for
iPhone and iPad

Include sustainability aspect in customer satisfaction
surveying

KFH Corporate Sustainability Report 2011
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ldeas and initiatives
of our employees
shape the success
of KFH and therefore
we feel responsible
for creating a positive
working environment
for our employees

to make the best
possible use of their
skills. In doing so

we hope to ensure
that we attract and
maintain the top
talent and make our
employees proud to
work with us.

Employees

ldentified
sustainability
concerns

Engagement
mechanisms

Action
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Fair performance assessments leading to career
progression

Regular training on modern topics, tools and
concepts

Positive and motivating office culture

Payments and benefits

Annual performance appraisals and fair 7 Tier
Grading System with training needs analysis

Comprehensive training programmes provided to
employees on an array of skills such as Shariah-
compliant finance and soft skills

Employee satisfaction & engagement surveys
conducted by KFH and all of our reporting
subsidiaries

Employee sports, leisure and charity activities
organized by social committees

Competitive payment and benefit scheme

Integrate sustainability aspect in employee
engagement




NGOs

Suppliers

ldentified
sustainability
concerns

We understand and
hold high admiration
for our local NGOs,
who provide

us with a fresh
perspective on our
business activities

by looking at the
economic, social and
environmental facets
of what we do. Our
local NGOs serve as
positive inspiration
for KFH where we
wish to increase
their involvement

as our corporate
sustainability strategy
matures.

Engagement
mechanisms

Action

ldentified
sustainability
concerns

When dealing with
our suppliers, we
aspire to be their
customer of choice.
In turn, we provide
loyalty and support
to enable us to
compete more
effectively in the
market. Through
such efficiency,

we are able to
spend more time
iNnnovating products,
sourcing our inputs
more sustainably
and finding new
ways to integrate
sustainability in our
value-chain for our
industry sectors.

Engagement
mechanisms

Meaningful contributions to communities
Corporate Sustainability Awareness

Environment and climate change

Access 1o services for people with financial
disadvantages

Regular meetings and discussions
Collaboration on projects

Partnerships with local government approved
charities

Sponsorships and donations for health, sports,
education and environment causes

Energy saving initiatives in offices and investment
projects

Products with donations made to those in need to
going to Haj and Ummra

Personal financing to assist customers who wish to
go to Hajjand Ummra

Hold sustainability Strategy workshops to work
on pioneering techniques to link Shariah and
sustainability with the needs of local NGOs in our
countries of operation

Compliance to Shariah requirements

Supply management

Group mesetings with transparent communication
and fair treatment

Communication with suppliers based on
sustainability goals and objectives

KFH Corporate Sustainability Report 2011
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H Group

of Companies

Organizational Profile

KFH Board Fatawa and Shariah

Committees Board

Board

INndust ctors

Banking Buéiness Units Financie:ll Sector

KFH Kuwait Liquidity Management House

KFHBahrain Muthanna Investment Company

KFH Turkey AREF Investment Group

KFEH Malaysic Sharjah Islamic Bank

: First Takaful Insurance Compan
Real Estate —

Saudi Kuwait Finance House

KFH Research Ltd.

Healtr:w Care

Al Salam International Hospital

Human Resources Training

Aviation
; Human Investment Company

ALAFCO Aviation Lease and Finance Company

Ene:-rgy

Development Enterprises Company

Information i‘l’echnology

International Turnkey Systems
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QUR CORPORATE

GOVERNANCE

For a business to meet sustainability demands it needs to have integrity. We are committed to strong corporate
governance with sound and ethical business practices. A solid Shariah-inspired tone at the top serves the interest
of our shareholders.

Our Board is elected to oversee the long-term stability, financial strength and success of KFH. Ultimately, they are
the decision-making body of the company, except for those matters related to Shariah compliance. Our Board has
10 members including our Chairman. Details of our Board Members are available on our KFH company website.

OUR FATWA & SHARIAH

SOA

The Fatwa and Shariah Board are an independent body overseeing all Shariah matters providing expert opinion
and rulings in relation to all financial activities of KFH, strictly based on the rules and principles of Shariah. The Board
also perdiocally inspects and ensures full compliance and are an integral part of the KFH governance structure.

QOUR KFH BOARD

COM

Our myriad of Board Committees focusing on specific areas of our business allows the KFH Board to concentrate
on the bigger picture. Our boards greatly assists the organization, and in promoting effective governance we like to
keep them efficient, simple, focused, synergistic and respectful.

KFH Corporate Sustainability Report 2011
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Kuwait Finance House covers a diverse array of regions, countries and sectors under one umbrella. In this report,
we have covered the following of the KFH family:

KFH Kuwait

Kuwait Finance House

)
&

www.kfh.com

Branches: 55 ATMS: 147
L |

Our Credit Ratings:

Rating Agency Long Term Short Term Outlook
Capital Inteligence A+ A-1 Stable
Fitch A+ F-1 Stable
Moody's Aa3 P-1 Stable

Standard & Poor’s A- A-2 Negative

Our Awards in 2011:

e Best CSR Programme in the Middle East - EMEA Finance
e Bestlslamic Real Estate Provider in the World - Global Finance

e Bestlslamic Financial Institution in the GCC - Global Finance

e Bestlslamic Financial Institution in Kuwait - Global Finance
e MostInnovative Deal - Euromoney

e Best Commercial Project - Shaikh Salem Al-Ali Awards for
Technology

e Bestlslamic Bank in Kuwait - Islamic Finance News

e Bestlslamic Leasing Provider - Islamic Finance News

o Kuwait Deal of the Year - Islamic Finance News

e Restructuring Deal of the Year - Islamic Finance News

Kuwait Finance House (KFH) was established in the State of
Kuwait in 1977, and was the first bank to offer Shariah-compliant
products and services. KFH has since expanded regionally in the
Middle East, as well as in Europe and Asia. KFH is now a market
leader not only in the Shariah-compliant banking industry, but
also in the banking sector as a whole, providing a wide range of
Shariah-compliant products and services covering banking, real
estate, trade finance, investment portfolios and corporate, com-

mercial and retail financial markets. Best CSR Programme in the Middle East
(EMEA Finance)
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Kuwait Finance House

Bahrain B.S.C.(C)(p) w-p-Gu crasaall

www.kfh.bh

e Best Mobile Application — Bahrain eContent Award
e BestInvestment Product — Banker Middle East

e Bestlslamic Bank in Bahrain — Islamic Finance News

Kuwait Finance House Bahrain was established in 2002 as a wholly-owned subsidiary of KFH Kuwait. KFH Bahrain
pioneers the introduction of compeling financial solutions in a fast-growing, high-demand Shairah-compliant
pbanking industry. In 2011 KFH Bahrain became the platinum sponsor of the World Bank Annual Conference
on Islamic Banking and Finance, organized by the Accounting and Auditing Organization for Islamic Financial
Institutions (AAOQIFI).

Kuwait Finance House

m
e o] (2T

Malaysia - L }dls

www.kfh.my

e  Most Outstanding Islamic Consumer Product — KFH Gold-Account-i, Kuala Lumpur Islamic Finance Forum

e BestInvestment Bank (Asia) — Islamic Business & Finance Awards

Kuwait Finance House Malaysia is a wholly-owned subsidiary of KFH, entering the market in 2005. KFH Malaysia
acts as the intermediary and facilitator to promote two-way investments and trade between Malaysia, Asia-Pacific
and the Middle East. Malaysia has a long track record of building a successful domestic Shariah-compliant financial
industry over 30 years, providing the country a financial bedrock of stability that adds to the richness, diversity and
maturity of the financial system.

KFH Corporate Sustainability Report 2011
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KFH Turkey

KUVEYTTURK

PARTICIPATION BANK INC.

www. kuveytturk.com

Branches: 180 ATMS: 198
\ \

Awards 2011:

e Deal ofthe Year —Islamic Finance News
e  Sukuk Deal of the Year - Islamic Finance News
e Deal of the Year Turkey —Islamic Finance News

e  MostInnovative Deal — Euromoney

Kuwait Finance House Turkey (Kuveyt Turk) is a Partici-
pation Bank established in 1989. In line with the vision of
being an international participation bank, Kuveyt Turk
has opened foreign branches and representative of-
fices as well such as in Germany and Australia. Turkey
has seen a healthy growth in participation banking as-
sets and deposits, and is expected to double its market
share over the coming decade.

Al Salam International Hospital

g—JQ N 2 Il R
Al Salam International Hospital

WwWw.sin-kw.com

Ratings:

e Accreditation Canada

Awards 2011:

e  Super Brand Award

e Honoredin the Al Sheikha Freeha Al Anmed Al

Salbah “Chairperson for the Supreme Committee
for ldeal Mother Award”

e Honored by the Faculty of Engineering & Petroleum
for sponsoring their Health Week Exhibition

Al Salam International Hospital Building

e Certified as an authorized site for BLS + First Aid Training , about 500 candidates had joined the training during
2011 in SIH premises, as well as being honored by Al Sheikha Amthal Al Ahmed Al Salbbah

Kuwait Finance House is the main investor for Al Salam International Hospital. Al Salam International Hospital offers
a wide range of special clinic services designed to assist the particular needs of the local and expatriate Kuwaiti
population such as: Dental services, Diabetes and Hypertension, Dialysis, Obesity, Maternal-child healthcare. In
2011, Al Salam International Hospital received several of honors from establishments across Kuwait in education,
communication and hospitality industries.
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International Turnkey Systems (ITS)

I

WWW.itS.wWs

Awards 2011:

e  Superbrand Award - Superbrand

e Technology Company of the Year - Business Arabia

e  SystemIntegrator of the Year - Arab Technology Award, TP

e  Best Technology Provider of the Year - Islamic Business and Finance Award, CPI Financial

e Bestlslamic Technology Product - Oman Islamic Economic Forum

[TSis 97% owned by KFH. ITS offers a portfolio of customer-support services fine-tuned to serve the specific needs
of different organizations. [TS supports customers’ critical business IT solutions by providing IT Infrastructure Sup-
port Services and Application Support Services. TS also offers Facilities Management and Strategic Outsourcing
Services, which enables organizations to concentrate on their core business, generate added value for their opera-
tions, and enhance productivity. ITS has also developed a mix of products and solutions that meet Islamic banking

needs, and are in full compliance with Sharia’h requirements.

KFH Research Ltd. (KFHR)

KFH Research Ltd.
A Vision Beyond

www.kfhresearch.com
Awards 2011:

e Bestlslamic Finance Research House - The Asset Triple
A Awards

e Bestlslamic Research Firm - Islamic Finance News
Awards Poll

e (Outstanding Contribution to Islamic Finance Research -
5" Annual Amanie Failaka Islamic Fund Awards

Wholely owned by KFH Kuwait, KFHR was established as
a start-up research company, focused on developing re-
search in Shariah-compliant finance. Since its inception in
2006, KFHR has successfuly marked its presence in Asia
and the GCC. Publications include global investment and
sector reports, capital markets, as well as regional and coun-
try reports. KFHR is proud to be the world's first Shariah-
compliant web based research house, with publications
accessible by corporate clients worldwide through the cus-
tomized research website. KFHR also provides investment
advisory services such as market & feasibility studies, busi-
ness strategy services and business development.

KFH Research Ltd gl Jygaill Cuy [ KFH Research Ltd wiag Sl Jygaill iy
Aision Beyond & Kuwait Fiance House

GLOBAL ECONOMIC
ISLAMIC | OUTLOOK 2012
MICROFINANCE

KFH Research Ltd i ey
AVon seyond s o o P

72N KFH Research Ltd wiagSall Jagaill cu )
Kuwait Finance House L'{-ﬂ_]/ Alccpiod &

Kuvalt Fnance Houss [(§5

ISLAMIC INVESTOR
REPORT 2011
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Our Risk Management

—ramework

KFH pursues a strategy that excludes any involvement in transactions or activities that are incompatible with our
signed agreements and our internal Shariah guidelines as well as those that potentially pose an unacceptable risk
to our reputation. Crucially, Shariah-compliance lies at the core of the KFH vision and is emlbedded in our Board-
approved Risk Appetite Statement.

The Risk Appetite is at the heart of the KFH enhanced Risk Governance Model. The purpose of the Risk Appetite
Framework at KFH is to enable the Board to evaluate risk in the determination and implementation of the Business
Strategy and to put in place effective controls to ensure that risk-taking by KFH remains within our risk appetite.
The KFH Risk Appetite has been developed taking into account all of KFH's stakeholders. It has been designed to
comply with supervisory requirements of the Central Bank of Kuwait, the Capital Markets Authority and other bank-
ing regulators. In the interest of keeping with the philosophy of “no surprises” KFH complies with all international and
national regulations. In doing so we also seek to maintain our credit rating, provide attractive returns to our share-
holders and depositors, offer distinct customer experience, provide attractive opportunities for our employees and
meet our corporate responsibilities to the community at large.

With risk management being a fundamental part of KFH's business strategy, we have developed a clearly struc-
tured and comprehensive Risk Management Framework:

Kuwait Finance House Risk Management Framework
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Risk iNn KFHH

Company

All activities related to risk are carried out prudently to
ensure effective decision making and instill account-
ability. The eight primary risk categories that KFH is
faced with are:

1. Creditrisk

2. Market risk

3. Ligquidity Risk

4. Profit-rate Risk

5. Legal Risk

6. Compliance Risk

7. Reputational Risk

8. Business Risk

Accordingly, KFH has comprehensive mechanisms for
managing risks as well as ensuring compliance with

Shariah in all of its risk-taking activities, which include:

* An Independent Risk Governance Process — Active
oversight of risks taken by the Board

* An independent Risk Management Function — This
includes a Regulatory Compliance Function that
sets standards and policies for managing risk and
mitigating exposure relative to the Board's Risk Ap-
petite

e Shariah Committee and Shariah Compliance De-
partment —Oversee all KFH operations and actions

* Underwriting standards for financing and investment
that emphasize the examination of cash-flow as the
basis for repayment of loans and investments and
collateral to mitigate loss in the event of default

* Monitoring and reporting to the Executive Board and
Board Risk Committees

e Third-party audit of all business and support activities

Culture

The Risk Department, with the support of the Senior
Executives at KFH, promotes a strong risk culture and
sustainable risk-reward thinking as well as a culture of
designing effective risk-based controls, adhering to lim-
its and management risk exposure. In 2011, more than
400 staff from the KFH Head Offices attended Risk
Awareness Training sessions delivered on a monthly
pasis by the Risk Department. Indeed, the Risk Man-
agement department acts as a trusted advisor and
authority covering all areas of KFH's business activities.

KFH ensures that it has the functional capacity to man-
age the risks in both existing and new businesses at
the strategic level, risk management objectives are to:

e |dentify KFH risks and ensure that business profiles
and plans are consistent with risk appetite

* Optimize risk-reward by making informed decisions
as close as possible to where the risk is originated,
while maintaining strong and independent review
and challenge structures

* Ensure that business sector growth plans are prop-
erly supported by effective risk infrastructure

* Manage the risk profile on group and business sec-
tor levels to mitigate the likelihood of adverse results
for the bank

* Help executives exercise the control and coordina-
tion of risk taking across the business

The nature of banking involves the taking of risk. Well
managed banks understand the risks they are tak-
iNng and actively manage their various businesses to
achieve sustainable profitability. Part of this sustainabil-
ity derives from its corporate social and environmental
impact. KFH adopts this philosophy and is actively
investing in risk management capability to support its
strategic plan. As our risk management framework
develops, we will continue to focus on our corporate,
social and environmental responsibilities.

KFH Corporate Sustainability Report 2011
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Where we Staﬂd tOd ay

KFH Major Transformation. Above all else, we stand as a Shariah-compliant bank. In looking to
constantly improve our products and services, we have announced a new five-year strategy and transformation
program designed 1o raise our performance to the next level. The strategy is centered on three strategic pillars of
improving the bank’s performance in Kuwait, streamlining the group’s investment portfolio and increasing coordi-
nation across the international banking subsidiaries. The three strategic pillars are:

1. Improve KFH's performance in Kuwait — focusing on strengthening sales and service to target customers

2. Enhancing KFH's investment business — aimed at increasing control, optimizing returns and better managing
risk across the KFH's multiple subsidiaries

3. SeeKFHleverage its international presence more effectively — generating synergies across our banking opera-
tions in Bahrain, Malaysia and Turkey.

The new strategy and transformation program will enable us to truly move on to an elevated level of performance,
boosting our financial and economic sustainability, and wiill lead to better serve our customers, shareholders and
employees. The internal capabilities of KFH will be built upon key areas such as Treasury, Risk Management, Human
Resources and [T. An innovative and new customer-centric organization structure will be implemented to effec-
tively deliver this new strategy, which will further increase clarity, transparency and accountability across the KFH.

How our Wealth is Distributed. our growth needs to be sustainable over the long-term and deliver
benefits across our stakeholder spectrum. Our economic profile should be balanced to prepare for any challenge
which may have the ability to impede our growth potential and satisfy the needs of wealth creation for our stake-
holders.

Economic Value Generated (Revenue)

Payments to Governments
Employee Wages and Benefits
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Economic Value Distributed Economic Value Retained

How our wealth is distributed at KFH Group
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Stri ong Diversification of our Portfolio. in the spirit of sustainability, our portfolio features invest-

ments in an array of countries and sectors, ranging from small to large organizations with a total portfolio value of
$8,658,043,858.

We know that staying local is the back-bone of our economic strength, which is why over 39% of our total portfolio
is focused in Kuwait, a 3% rise from last year. Staying close to home, amost 30% of our activities are found within
the Gulf Cooperation Council, predominantly in The kingdoms of Bahrain and Saudi Arabia. We continue to broaden
our horizons in investing in emerging markets such as in Malaysia, Turkey and China, but also in developed coun-
tries such as Japan and Canada. We also have presence in smaller economies such as Bahamas Islands, Bangla-
desh, Marshall Islands and the Cayman Islands.

Others
Eurcpe gy
1%

Americas
3%

Other Asia
3%

Malaysia

7% Kuwait
39%

Turkey

7%

UAE
7%

Saudi Arabia Bahrain
10% Qatar 13%

1%

* Areas of investment at KFH Kuwait

The balance sheet of KFH is 100% Shariah-compliant, giving our customers the confidence that all our business ac-
tivities follow the policies of our distinguished Shariah Board. Our investments thus constitute managed diversifica-
tion, which have all been screened and are Shariah-compliant. This enables us to offer attractive products and re-
sultsto our clients and stakeholders, and maintain a satisfactory risk profie at the same time. The major sectors which
we invest in include Health Care, Food, Insurance, [T, Leasing, Real Estate, Sukuk, Training, Research and Industry.

Leasing
Sukuk 3%
10%
Banking
26%
Real Estate
24%
Investments

37%

* KFH Kuwait portfolio distribution.
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Crossing-out
Corruption

We have a zero-tolerance policy when it comes to corruption, where internal audit is responsible for assisting in the
deterrence of fraud by examining and evaluating the adequacy and effectiveness of controls commensurate with
the extent of potential exposure/risk in the various activities of KFH. Internal audit carries out these responsibilities by
the following technigques:

e Audit actions designed specifically to provide a review of the control environment to pick out any inherent po-
tential for fraud. Such audit risk analyses and audit selection is based on the degree of change and pressure in
operating units.

*  Compliance audits and reviews which evaluate preventative controls and related compliance under the ap-
plicable laws, regulations, rules and contracts.

INn doing so, we promote a fair and equal ground when it comes to all matters related to KFH.

The TS Story: Passage to Shariah-compliance

Our Information Technology consultants, International Turnkey Systems
(ITS) have quite a history in Shariah-compliant finance. The journey begins
iN 1994, when TS’ role was primarily as a systems integrator of third-

party products in Kuwait. In the late 1990's, with the boom in the Shariah-
compliant finance industry in the Guilf, a conscious strategy was taken at
TS to begin focusing on this line of work. This was not only due to predicted
business potential, but also because of the deep roots and cultural beliefs

iN the region. Equipped with a knowledge of Shariah-compliant banking, ITS
was thus able to establish itself as a leading technology partner of Shariah-
compliant financing institutions. Since 2006, ITS has grown to over 30

tier-1 clients, with many companies embracing this alternative and ‘ethical
approach to banking. Based on the key principles of asset-based financing
and mutual-risk-sharing between the financial institution and the consumer,
the benefits of Shariah-compliance are becoming increasingly clear, as the
monetary value of financing is always backed up by an asset of equal value.
This global acceptance of the model encouraged TS to focus its research
and development in producing such dedicated software solutions, known
as ETHIX-financial solutions. Today, TS provides ETHIX-financial solutions to
over eighty-five financial institutions, and is globally ranked by Gartner as one
of the top three vendors world-wide in the market.
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Keeping KM

Sharian-compliant

We have the following means of action in keeping KFH a leading Shariah-compliant bank:

*  Our KFH e-magazine ‘Fatwa’ is issued on a monthly basis and distributed to all our employees via email. The
magazine introduces key concepts of Shariah-compliant banking by using examples and providing solutions
of incorporating Shariah to new financial instruments. This demonstrates real-life future scenarios and provides
valuable knowledge to employees.

¢  The Shariah-compliance department calculates KFH's annual Zakat in order to follow the basic Islamic principle.

* Negative screening mechanisms in place for all KFH investments and transactions. An internal audit is
performed using random sampling to test compliance to Shariah.

e Instiling the spirit of Islam, KFH issues virtues, benefits and information leaflets during religious events such
Ramadan, Hajjand Eid.

¢ Open communicate with employees to pose questions to Shariah-compliance department for queries on any
future deals and transactions

e Staff training on Shariah and awareness, which in 2011 totaled 2 hours each for 175 employees at KFH Kuwait

KFH Research Ltd.: Impacting economies
Welgle\Wes

KFH Research Ltd. (KFHR) provides quality independent research material
which underscore intellectual curiosity, thought leadership and diversity.
This applies an open mind, authentic opinion and fairness iN approaching
projects. The production of various reports give an indirect economic
impact, as they outline the opportunities and risks present in a particular
region, country, economy and sector. More informed decisions are

thus made based on KFHR's analysis and reporting. Examples of such
meaningful reports include:

e Food security in Kuwait

e Economic reports covering Kuwait, Malaysia as well as Asia and the Guilf
Real Estate reports for Kuwait, Malaysia, the United Kingdom of the Gulf
The Sukuk market on the Global Landscape
Islamic Funds & Wealth Management

Islamic Microfinance

KFH Corporate Sustainability Report 2011 | 33



/ﬂ\/@Sf/ﬂg in senior healthcare. krH partnered up with a property group in the United States of
America for the acquisition and development of medical office buildings and private-pay senior living properties
across the country with a $600 million plan. In Novemiboer, this led to the acquisition of senior housing in Connecticut.
KFH recognizes that the healthcare sector provides stable investment opportunities which in turn give significant
public benefit. Fully compliant with Shariah law, the venture meets all of KFH's investment criteria and contributes to
sustainable development objectives.

INnnovation in Shariah-compliant
oroducts and services

Going for GOold. kKFH Malaysia introduced the KFH Gold Account-i which i the first Shariah-based gold ac-
count in Malaysia that allows customers to invest in gold in a convenient, secure and affordable way without keep-
ing the gold physically. The Shariah concepts used for this product are B'ai As Sarf, which refers to the exchange of
one monetary form for another in the same or different form on a spot basis, as well as Qardh Hasan which refers to
benevolent loans whereby the bank as the borrower is only required to repay the principal borrowed.

Saglam Altin ‘Solid Gold’ from KFH Turkey

Through the newly launched welbsite www.saglamaltin.com visitors can find
gold-related information on latest developments, news and historical data
as well as read expert opinion through local and international publications.
Stating a social responsibility to the people of Turkey under the umbrella of
Kuwait, the Solid Gold website wishes to inspire a spirit of investment for
those who are interested in the gold market and banking.

Amin Piyirsasindan Haherlar w il = Piyisalarda Bugin

Dimys Pryagsn
PRl | W Ay B ) Mg 0§, K WasieR AT Talms CRu sl B ek

Ml E i o motoviesclr, e SR fomne el
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Service

developments

that count

Giving our customers annual returns. in 2011 KFH new offers include “Al-Khumasiya” which is
a b year deposit product that gives annual returns. The deposit is designed for clients who seek annual distributions
that are easily liquified. The minimum sum of money in the deposit is KD 5,000, and individuals and companies can
subscribe to. This comes as a step that complements KFH's saving vessels, and allows the bank to take maximum
advantage of the sum of money deposited that reaches 100% over five years. The client can benefit from the re-
turns of the annual deposit and savings account collectively if the despoit is withdrawn before its due date.

Because univer: Sity matters. Because good habits last a lifetime, the KFH “Jameati” savings account
encourages parents to start planning for their children’s future. We believe that as parents, the best gift you can give
to your children is a good education. This accountis specially designed to help you secure your children’s academic
future. If the customer’s child is below the age of 14 years, “Jameati account” will methodically save money monthly
while earning higher investment profits on savings into an account under the child's name. The account will be
available to the customer’s child when they reach 18 years, with total savings & profits available for funding higher
education. This is further secured by Jameati Takaful (Insurance) cover which protects the total saving amount and
complies with the provisions and principles of Shariah-compliant finance. As the Jameati account is specifically
designed to save for the child’s higher education, withdrawals from the account are imited up to 40% of the saved
amount by the end of the 2nd year, and withdrawal up to 30% of the saved amount by the end of the 5th year and
after. This new service fits in line with our goals in securing the future of the youth for years to come.

KFH Corporate Sustainability Report 2011
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Our
Customers
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N pursuit of | |
top-service quality

We value our customer feedback and want to ensure that we receive it on a timely basis. Our KFH Kuwait dedi-
cated department, Service Quality, has streamlined and simplified our customer-related business processes in an
effort to increase efficiency in transaction time and eliminate unnecessary paper work and signatures. This clears
the way for our KFH service representatives to build and maintain a more direct relationship with our customers.
In our continuous improvement of services, the Service Quality department has monitored and evaluated 4,138
incoming customer calls to the KFH Call Centre in the last year, in the interest of understanding and thus improving
the performance of our KFH customer service agents. The Service Quality department has also totaled 370 field
visits to random KFH service centers, aimed at measuring and coaching the performance of our KFH front liners,
who individually serve as the face to our corporate service excellence. Our training has been ongoing, where we
have trained 398 customer service staff in 2011, When we look towards our customer feedback, KFH Kuwait has
received and managed 1,970 registered cases of complaints, comments, suggestions and thank-you notes, with a
70% satisfaction rate achieved out of all closed cases. We disseminate the information from the Service Quality de-
partment through our KFH e-Newsletter distributed to all the KFH front-liners, in an effort to communicate and build
on the customer service culture within the company. We have created a reward system to incentivize our custom-
er service staff, where last year a total of 12 members were inaugurated into the ‘Service Quality Golden Club’. KFH
has also honored a total of 63 employees from 11 of our service centers who have provided distinguished service to
our customers throughout the year.

Starting at the center: appreciating our employees to ensure high quality service for our KFH customers.

The KFH Service Quality Department has embraced new initiatives to improve our services. In 2011 we have estab-
lished a monthly customer satisfaction index, by measuring and surveying customer satisfaction at the end of their
visit to any of our KFH Service Centers. We are beginning to tailor our services more according to our customer
type through a variety of focus groups. The primary aim of these group meetings is to meet and exceed their ex-
pectations through closer engagement.
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AN update on our

mMystery snoppers

Our mystery shopper scheme allows KFH to introduce a unigue angle in improving our services to our customers.
In 2011 a total of 5,238 mystery shopper Vvisits were conducted using hired individuals representing our targeted
customer segments. There was an improvement in scores since last year, where we averaged a total of 89% for
our Banking Services, an almost 5% increase since 2010, and 85% for Commercial Services, approximately a 2%
increase compared with 2010.

Sur\/eyirﬁg Customer Satisfaction:
Ourdiverseapproaches

When looking towards our customers, each of our subsidiaries has a tailored approach suiting their relative region
and company culture. Here we look at the varying methods of engagement with highlights of resullts.

KFH Bahrain has demonstrated detailed engagement through a comprehensive customer satisfaction report.
Here quantifying the customers’ retail banking experience was based on the Customer Satisfaction Leaflet pro-
vided in all KFH branches.

Reasons for choosing KFH Bahrain

Shariah Compliant

Friendly Services

Low Fees and Services Charges
Variety of Products & Quality
Financial Advisory Services
Baytik jara Card

Fast Service

High Profit Returns

Reputation

Customer Service Representative
Employer with KFH

Location of Branch

Student Account

Priority Service Queue

Family Member with KFH
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Al Salam International Hospital (SIH) has two channels of customer engagement: an electronic survey
available online as well as a customer satisfaction survey given to outpatients. SIH consolidated outpa-
tient survey tracks the following performance indicators:

e Courtesy & Welcoming of patient by Reception staff
e Simplicity of paperwork and formalities

e Simplicity of Medical Insurance Proceedings

e Physician competency

¢ Medical equipment and technology

e Care and attention by physician

e Care and attention by nursing staff

e Cleanliness

e \alue for service received

e Hogspitality

e Rating of overall service

e \Waiting period prior to appointment with Physician
e \\aiting period prior to receiving the medical report
e \Waiting period prior to receiving a sick leave

e Emergency Services

e Pharmacy Services

e | aboratory Services

e Radiology Services

TS conducts a customer satisfaction survey on an annual basis to understand their customer’s views
oNn goods, services and manpower. Results are shared to the TS Executive Management Committee
followed by individual Functions and Account Managers. In 2011, a total of 168 interviews were conduct-
ed for 98 customers with overall positive results. TS managed to break the declining trends in various
categories, showing stabilization of the customer perceptions in most. The average ratings were in the
range of ‘Satisfactory’ to 'Good’.
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Engagling throughl
soclal media and
technology

In our continuing efforts to bridge the gap between
our businesses and our customers, we promote a

sustainable relationship by being an approachable bank oM cl Hhedle b ol
with open ears to any comments, suggestions and
complaints. One of our ways of realizing this ambition

is through the use of social media. Our facebook page c | i c k (1] th e b utt (1]

facebook.com/KuwaitFinanceHouse has one of the
largest number of fans of any Shariah-compliant banks.
We use our facebook page to inform our friends about
the latest products and services offered by KFH, stimulate discussions, host competitions and as an open source
for anyone to say what's on their mind. Inspired by the month of Ramadan, a total of 135,000 participants entered
our KFH Kuwait Ramadan competition, involving daily questions where our winners received an iPad 2. Questions
were designed with an aspect of Sharia, sustainability, history and scientific knowledge.
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The year also saw the developments of individual facebook pages for our subsidiaries KFH Malaysia facebook.com/
KEHmMb and KFH Turkey facebook.com/KuveytTurk giving us a honed-in perspective of our local customer base.
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Keeping up with the rise of social media today, Kuwait Finance House connects with customers through its twitter
page, where our handle, @KFHGroup, had 22,970 followers by the end of 2011. Similar to facebook, our twitter ac-
count denotes an atmosphere where conversation and debate is encouraged. The twitter page is also used as a
platform to answer practical questions about any information regarding KFH such as products, services, branch
locations, timings and the call center. Our subsidiary KFH Research Ltd. also has a twitter account, with the handle
@KFHResearch, showcasing new research reports which can be discussed and commented on.
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In a modern world dominated by technology, KFH
understands the need to be constantly up-to-date. This has led to a complete design overhaul of our corporate
welbsite, kfh.com with a comfortable and easy-to-use platform for our visitors., Moreover, our subsidiary TS
upgraded their corporate website its.ws with a modern look and feel. This involved a revamp of the TS internal
website, over which virtually all internal communications and administration transactions are executed, simplifying
day-to-day tasks so that employees can deliver to clients more effectively.

2011 also saw the launch of a new and updated version of the KFHOnNIine service https.//online kfhonline.com,

improved to meet the specific needs of our customers. The site’s design has been completely renovated to meet
growing demand for KFH services and products in the interest of continuous development of our service channels.
Through our use of advanced technology, KFH aims to cement leadership in offering electronic services according
to the highest protection and security levels. The new design offers clients several advantages including increased
flexibility in selecting services that the client uses regularly as well as time-saving elements. KFH clients can activate
new beneficiaries to their accounts for internal and external financial transactions by using an activation code that is
sent to the client through an SMS, instead of the previous mechanism of contacting the Call Center.
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Extending our services to include mobile banking, KFHOnNIiNe is also available
as an iPhone, iPod Touch and iPad App, where customers can easily and and
securely conduct their financial transactions. Service Features, identical to the
online site, are:

* Summary of Accounts and Deposits

* Transfer funds between accounts

» Settle utility bills

* Keep track of credit card transactions and settle credit card dues
* Report lost or stolen cards

* View details of Commercial invoices

KFH Bahrain
introduced free iPhone and Blackberry applications in 2011, available for all
users to benefit from services such as Baytik ljara calculators, news, branch
locations, Baytk liara merchants, ATMs and branches. This is in line with the
bank’s vision of making the experience with KFH Bahrain as simple as possible
using a wide range of communication tools to do so. With the first version up
and running, there are more plans to add services in the future, where mobility
is essential and efficiency is paramount.

With diabetes being a primary health risk in the

region, KFH launched a Diabetes Aid App, available for iPhone, iPod Touch and iPad. The application is available for
free and serves as a self-help for diabetic patients living and managing the disease. The medium can also be used
to raise awareness about the cause of diabetes and educate on preventative measures.

Keeping with the theme of regular updates of our technologies, our KFH Quran App received an update in 2011,

further enhancing the user’s experience.

Diabetes Ald: Brought you by KFH

By Prodesiyn Apas

Description

Pl Sores s hots

KFH Corporate Sustainability Report 2011

| 45



46 | KFH Corporate Sustainability Report 2011




KFH Corporate Sustainability Report 2011 | 47




Making KFH Group

agreat p\ace towork

Our diversity. The spirit of KFH is found in the heart of our people found across our offices spanning countries,
cities, cultures and societies. We value the employment of our local people and at the same time know that we
are a multinational business whose brands and operations are deeply interwoven in a multicultural world. Having
aworkface as diverse as the customers we serve is crucial for our future growth. Providing equal opportunity and
creating a more inclusive workplace are for us signals of success.
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Employment diversity at KFH Kuwait

KFH Kuwait and our reporting subsidiaries are responsible for a total of 9,258, of which 8,973 are permanent and
285 are part-time. From our KFH reporting companies, 64% of our employees are local recruits and 255 of our
senior management are citizens of the country of which they are employed. There are no employees under the
category of child labor, and in accordance with our recruitment policy, only those of full legal age can work at KFH. It
is inherent in the National Labor Law of Kuwait to respect Human Rights which we are in full compliance of.

In addressing complete equal opportunity, gender equality tops our agenda. At KFH Kuwait, our men and our
women enjoy No difference in salary, where work benefits are given in accordance with performance and grade.
We embrace the fact that mutual respect, regardless of gender, is crucial in all our relationships, whether it be our
employees, shareholders and customers —and our employee diversity reflects just that.
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Gender distribution at KFH Group

MALES FEMALES

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Meet Balieet Kaur Grewal

Managing Director & Vice Chairman, KFH Research Ltd.

Ms Grewal brings with her broad experience in Economic & Capital Market
Research, Investment Banking & Islamic Markets. Prior to KFH, she was Chief
Economist & Head, Investment Banking Research one of Malaysia’s largest
and leading financial services group. She brings with her experiences in
credit structuring, loan syndication and investment banking with experiences
in dominant investment banks in Europe. She was recently the recipient of
the prestigious Sheikh Rashid al-Makhtoum Award for contribution to Islamic
Finance Research & Development in Asia.

Bri naing out the br /g/’?ZLGSZL stars. inour employment process, we wish to inspire and encourage
the local youth population. Our efforts to nurture young talent not only ensure our long-term success but at the
same time the society as a whole. This is why we have a dedicated ‘Forsa’ (Arabic for Opportunity) program for our
new recruits. Through this program, we offer a unique and attractive training schedule and first-class career start
up program for university graduates. The program puts
our recruits through intensive in-house training, as well as
broading their horizons in overseas operations. KFH also
believes that it is important for those in senior positions to
play an active role in developing the younger members of
their team. Through such a program, we have managed to
attract the brightest talents in Kuwait. Indeed, our subsidiar-
ies have a similar focus and drive to attract their own young
and local generation. [TS strives to fill positions with local
Kuwaitis, using Summer Internship programs to achieve
this. In 2011, the Summer Internship lasted six weeks involv-
iNng eight fresh Kuwaiti interns who were put into a variety of
departments equipping them with the necessary business
experience to kick-start their careers, leading to full-time
employment for a select few.

Age distribution at KFH Group

Under 30 30-50 50+

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Sustainability is to fully understand the business

Momtaz M Saif
Strategic Performance Manager

What does sustainability mean to you?

Our key objective is to ensure the business remains profitable
and meets the ever growing needs of our clients in spite of
externalities such as variations in the market and changes in the
political landscape. | see KFH prospering in the coming years,
with sustainability becoming more embedded in our culture as we
continually adapt to trends across the globe.

Have you participated in any sustainability projects and/or
initiatives professionally or personally?

Apart from my professional involvement in introducing sustainability
principles to the KFH group, | am proud to say it is also an area of
personal interest. | work with the Kuwait community through my
own charity dealings to raise awareness on behalf of charities and
organisations across the GCC on issues such as lung-cancer
through an initiative which was the first of its kind in Kuwait.

Have you heard about KFH’s advancements in corporate
sustainability and to what extent is your department involved?

We have taken the leadership and project management role in driving corporate sustainability within KFH. We
understand KFH was the first Shariah-compliant bank in the world to adopt sustainability values in line with
Global Reporting Initiative (GRI) standards and we are immensely proud to have achieved this accolade.

Please list what are, or what you expect to be, the main topics of interest in sustainability for KFH and its
employees?

We are working towards embedding sustainability into our group by using the Life Cycle concept, an approach
| am proud to say we have made good progress with. We view sustainability as one of core guiding principles,
from when welcoming new comers to our organisation, through to our dealings with our clients and beyond.
We also plan to introduce a GRI-Certified training program to our staff by our renowned GRI Certified Training
Partnerin 2012.

As an employee, what are your current channels of engagement with Kuwait Finance House to have
your voice heard?

a. Are you satisfied with the current channel of engagement? If not, what would you suggest needs
improving and how?

When one looks at employee engagement, an example of which is our rigorous annual employee
engagement process to solicit staff views, one always strives for improvement in the process so our core
strength can be leveraged. Although | am proud of our progress to date, we humbly recognize that we still
have room for improvement.

. How do you rate your relationship with KFH based on your employee expectations?

| am immensely proud to be part of the KFH family. Although | have worked amongst diverse cultures
throughout Europe in my earlier career, | feel an air of optimism as | walk through the main doors of our Kuwait
office each morning with the knowledge that | am part of an organisation that is continually transforming and
breaking new ground.

How do you see KFH'’s role in the Kuwaiti community?

From a products and services perspective, we play a major role in stimulating Shari'a compliant finance within
the economy by safeguarding public interest due to its inherent transparent nature.  Within a long-term
sustainability horizon, Islamic Finance operates on the principle of ‘Musharakah' as both profit and loss is shared
which brings financial stability to the country.

What areas of sustainability do you think KFH could address in more depth and are there potential
sustainability projects KFH and its employees could involve itself in?

A commonly heard phrase throughout the corridors of KFH ‘E'mar Al-Ardh’ (developing the land), which
translates into raising the sustainability of the land by introducing more sustainable investment. Our involvement
within the Kuwaiti community is comprehensive which can be leveraged in the long term by improving the
iNntensity of the engagement.
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We acknowledge the link between employee satisfaction and the health, well-being, motivation and productivity
of its people. In order to provide a modern working environment for employees we offer a range of benefits to our
full-timers:

e Competitive salary and bonuses
e End of services

* Medical and dental insurance

* Matermnity leave Employee engagement facts:
* Over-time compensation ‘| want to keep working in my .
* Teller alowance company for at least one year from now” /4 /o

* Grade allowance

Top ranking reason for staying with KFH:

* Transportation alowance 1. Itis a Shariah-compliant company

e Shift allowance 2. Salary and Benefits

¢ Branch allowance 3. Reputation of the company

¢ Food allowance

* Special bonuses

—M p‘@}/@@ survey

We know that without a doubt, productivity and success come from challenged, empowered, excited and reward-
ed teams of people. To better understand our KFH Kuwait employees, we have started an Employee Engagement
Survey, handled by a third-party. The survey identified eight key drivers of employee engagement and had a 63.4%
participation rate. The following methods were used to conduct the study:

¢ One-to-one interviews with key sector/department heads
¢ Two focus groups conducted with focus group discussions with select employees in grades 10 to 16

¢ Administered an employee engagement questionnaire through a web-based mode to all employees in grades
8 and above
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Results

Organizational Pride
Leadership & Effectiveness
Work Environment
Teamwork & Collaboration

Job Satisfaction

B Favorable Score

<FH Employee Engagement Survey:

Dashboara

B Neutral Score

B unfavorable Score

Nurturing potential
through training

New recruits at KFH Kuwait are taken on an intensive training schedule consisting of topics including Hurman Re-
sources, Employee Rights, Work Ethic, Philosophy of Shariah-Finance, Shariah-Compliant Financial Instruments,
KFH cards, Takaful Insurance, Aspects of Banking, Money Laundering, Aspects of Law, Communication Skills,
Selling Skills, Tearm Work in addition to the full range of products and service offerings of KFH. The number of hours
dedicated to each topic depends on whether the new member of staff will be working in the Branches, the Call
Center or the Commercial Center. In 2011, a total of 175 recruits were trained for a total of 350 hours.

We require highly trained professionals with strong vocational qualities to extend our competitive position. As well
as promoting young talent, we look to a continuous training plan as a strategic priority for our sustainability. Training
for our staff are separated by Physical Courses and Self-Study, where an array of tools and materials are available.
Examples of training courses offered by KFH Kuwait to employees

Technical Forssah
Advanced Financial Reporting
Banking and Risk Reguirement
Management

Advanced Mergers  Dubai Field Trip

& Acquisition

Legal Aspects for Turkey Field Trip
Commercial Sector

Accounting for Coaching for Case
Corporations Study

Soft Skills

Selling and Cross-
Selling

Team Building
Supervisory Skills

How to Work with
Negative People
and Procrastinators

Professional Skills

KFH Management
Workshops

Process Mapping
Money Laundering

Effective Budget
Management

Shariah

Basics of Sharian

Ethical Decision-
making

Walking the Values

Methods of Shariah-
financial instruments

KFH Corporate Sustainability Report 2011

53



Training given to KHH Kuwait
employees by grade

Grade Category Training Seats Training Days
7to12 1639 2095
131016 1175 2267
171019 264 654
201022 29 82

Looking at KFH Group, we averaged a total of 14 hours of training per full-time employee.

ltis important to KFH to keep Shariah values close to our employees, from the financials to day-to-day work ethic. In
2011, an average of 11 hours per Full-Time-Employee (FTE) of Shariah training was given to KFH Kuwait staff. Look-
ing at KFH Group, a total of 16 hours per FTE was provided by KFH Malaysia and 1.2 hours per FTE in KFH Turkey

Banking services is among the largest with its number of employees, customer base and business volume. The
scale of the sector and intensity of monetary transactions causes a number of risks, with corruption topping the list.
Corruption can be prevented by control systems and training to a greater extent. KFH holds training sessions to our
new and current employees on the subject of "“Money Laundering” to increase awareness on things to do and not
to do.

Progression in our

employee careers

through performance reviews

Our career performance reviews give our employees the ability to mould their career path. Although KFH Kuwait
and most of our subsidiaries provide 100% of its employees regular performance reviews, as of yet the KFH Group
as a whole does not fully provide this key service to its employees.

Mechanisms for employee opinions and suggestions. Feedoack from employees
to senior management is encouraged via meetings and several internal channels. The Human Resources
department provides a direct phone-line which can be accessed both internally and externally to address any
employee issues and comments. The KFH company culture encourages our senior management to remain
approachable and thereby eliminating bureaucratic-style means of expressing an employee’s views.
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Ultimately, we see finance as a way to realize people’'s
dreams and ambitions. What we do enables people to
buy a family home, educate their children or improve
their health and well-being. Close to our heart, and even
closer to our Shariah Principles, is giving back to com-
munities of the world.

~FOCUS ON
community
health & safety

Teaming up with the International Diabetes Foundation
(IDF)

IDF is an umbrella organization of over 200 national
diabetes associations in over 160 countries. It
represents the interests of the growing number of
people with diabetes and those at risk. The IDF has
been leading the global diabetes community since 1950
with a mission to promote diabetes care, prevention,
and a cure worldwide.

Working towards extending our corporate sustainability
role to serve milions of people in the gulf and the Middle
East, KFH signed amemorandum of understanding with
the International Diabetes Federation (IDF) that is ren-
dered to be the first of its kind among banks to upgrade
the services offered to diabetes patients in the gulf and
the Middle East areas. The agreement states that the
two parties cooperate in organizing awareness cam-
paigns, forums, lectures, and programs about diabetes,
in order to control the disease and its complications.

This action in sustainability goes hand in hand with the
Kuwait National Plan to combat dialbetes for people be-
low twenty and above forty years of age. This significant
role played by KFH causes a paradigm shift in Al Salam
International Hospital.

Concrete steps taken by KFH include:

e Colaborating with Al Salam International Hospital,
KFH organized a meesting with the public to raise
parents’ awareness of measures to protect chil-
dren from the disease. The meesting gave the option
of undergoing a test and was held on World Diabe-
tes Day, November 14" 2011. The event offered gifts
for children and booklets developed in conjunction
with the Ministry of Health showing steps neces-
sary to prepare healthy food for diabetic patients.

¢ Participating in the IDF Forum in Dubai along with
15,000 scientists and figures working in the field
from over 160 countries. With over 1,000 speakers
to participate and being held for the first time in the
MENA region, the forum is considered one of the
most important in the world. Representatives from
over 200 institutions related to the disease, includ-
ing World Health Organization, World Bank and
senior global government officials also participated.

KFH participates in IDF Forum as an official partner

58 | KFH Corporate Sustainability Report 2011



rogill s Eliliol Cakait Gl

Planting the basis of a healthy
life and awareness in the young
generation

Focusing attention on the core of
the family, the woman

Educating the mother on the
essentials of raising a newborn

Educating the family on how to
shift lifestyle from unhealthy to
health habits

Educating the medical workforce
along with community members

Encouraging and promoting
compliance to safety, security and
health guidelines

Reallocating the community’s
energy towards being proactive
instead of reactive

Leading energy conservation

N

Organization of schooal field trips to implement an interactive, simple and
entertaining program which includes nutrition sessions, dental check
ups, audiometer tests and growth charts

INnvited Kuwaiti schools to be checked by the hospital free of charge,
where over 2,000 students took partin 2011

Providing children with fun activities that are directly related to health
education such as colouring and drawing booklets with health themes

Direct awareness lectures and events by specialist speakers to women
such as Cervical Cancer Awareness Day, Breast Cancer Awareness
Day and a lecture on topic “How to Stay Healthy and Beautiful”

NMonthly education courses free of charge for mothers which includes
an antenatal and postnatal course and after-delivery home visits to
educate mothers on proper lactating techniques

Lectures, campaigns and fund raising exhibitions for different memibers
of the family on principle diseases such as diabetes and hypertension

“The importance of a smile” campaign, the success of which was
assessed using SIH customer feedback

Lecture held by Al Sheikh Jassem El Mehalhal Al Yassine on “Ethics of
Medical Practice”

Free training courses for Kuwait University Medical Students annually
CPR and First Aid teaching campaign with regular training sessions
scheduled through SIH web-link. In 2011, several members of the British
Council participated

“‘Don’'t Smoke Your Life Away” safety campaign

Drive Safety campaign with advertising banners and child car seat
safety campaign

Hand sanitization campaign

Campaigns on how to prevent or decrease the incidences of
complications

Free check-ups offered at certain times throughout 2011

Regular full free checkups offered to Ambassadors of the Embassies
of the Gulf Cooperation Councll

Awareness lectures on the importance of water intake

National Health Awareness Days including a Blood Donation Day

Stickers posted around the office to encourage conservation on the
hospital premises
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Contribution

to the community

We have a long history of working in the charity sector which helps those ; .
in need. We look to help as rmany as possible, whether it be from anatural ksl S e Jatil ool Gt i
disaster or simply supporting living and providing domiciliary care. High-
lights of efforts include:

e Contribution to the NSTP-Media Prima Disaster Fund in aid of the Hi-
dayah Madrasah Al-Tagwa orphanage landslide victims which killed
sixteen people and injured nine on 21 May 2011

*  Providing members of the Kuwaiti Sports Club for the Handicapped
with devices to load their wheelchairs onto cars to improve their living
conditions

e Donations made to orphanage houses in Kuwait and Malaysia in the
spirit of the holy month of Ramadan

*  Donation of three ambulances to the Malaysian Red Crescent Soci-
ety, supporting the humanitarian missions that society is involved in

e Sponsorship of “Special Needs Support Exhibition” held under the
patronage of the Royal Charity Organization (RCO) to raise aware-
ness about the latest technologies and products that can be used by
people with special needs to help them integrate into the workplace
and society in general

e Participation in blood donation drives by KFH Group employees

—NCOoUraging education

KFH acknowledges that encouraging education is essential in providing young adults with the best chance of suc-
ceeding in life. Education can be life-changing, and can lead to economic growth and the development of healthy
societies. Investing in education for all today is an investment for our future. Highlights of efforts include:

* Honoring of Faculty of Engineering and Petroleum students during an engineering design exhibition showing the
bank’s support of the scientific initiatives and innovations made by the Kuwaiti youth

e Becoming the main financier of MysysNet Develop-
ment, which will see the construction of 97 schools
in Johor through a Murabahah Tawarrug facility.
Apart from financing, KFH will supply relevant facili-
ties and equipment for the resource centers

e Hosting final year Bachelor Students from the Eras-
mus University Rotterdam and educating them
on the KFH Shariah Compliance Framework and
Islamic Project Financing

*  Sponsorship of scholarships to attain High Diploma
in the practice of teaching the Holy Quran

Engaging the youth, Malaysia
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A community’s culture can serve as a pulse, and gives an insight to the people they are, the people they once were
and the people they are going to be. Preserving culture, whether it be historic, spiritual, or sport is a subtle yet vital
part of keeping a community system alive.

Highlights of efforts include:

Sponsorship of issuing the ‘Names of Streets and
History of Kuwait’' Encyclopedia

Gathering of staff to celebrate Hari Raya Aidlilfitri
festival (Eid) in Malaysia with local favorite food
and a typical “kampong” (traditional malay village)
scene backdrop to set the scene

Renovation of Ortokay Mosque in Turkey,
considered a milestone in historical and cultural
preservation

Sponsoring the ‘am Bahrain’ campaign to
promote national belonging and unity with an
objective of restoring the principles of national
cohesion of the Bahraini society

Honoring Holy Quran memorizers, totaling

26 students receiving cash prizes for their
accomplishment of completing the memorization
of the Holy Quran

Golden sponsorship of the 4th King Hamad Trophy
Golf Championship 2011
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Ortokay Mosque renovation, Turkey
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Changing lives
through Microfinance

Microfinance is an effective means of helping people in developing countries to help themselves —and is an impor-
tant sector for KFH to support. Such a scheme was conducted by KFH Malaysia through microfinance provided to
widows to start-up their own business. In 2011, microfinancing was given out to eighteen recipients in areas of Kota
Bharu, Kuching and Batu Pahat. It is becoming increasingly popular to incorporate micro-entrepreneurship within
corporate sustainability strategies, described as The Bottom of the Pyramid movement.

Spreading the Community Spirit

The KFH YouTube page, youtube.com/KuwaitFinanceHouse streams videos of our Television Commercials
available for the user to enjoy and leave comments. Our ads last year featured in Rarmadan, promoted the holy
month and encouraged community values such as social gatherings, connections and empowering values -
thermes which ring across the world whoever community a person is part of.
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Ortokay Mosqgue after renovation, Turkey
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Resource depletion and climate change are set to affect the world for generations to come. Not only does this have
an effect on the environment, but on the society and economy as a whole. We are continuously looking to improve
our environmental data collection processes going forward so that we can continuously monitor our progress in
energy efficiency and resource conservation.

Our carbon fOOfp/’ iNt. As global efforts to mitigate and adapt to climate change continue, we too con-
tinue our efforts in Monitoring our carbon emissions. The climate change conference in South Africa 2011 once
again showed how difficult this pending issue is to solve. Periodically measuring our cartbon footprint equips us with
the means to effectively reduce it over time, as we are able to identify emission ‘hot spots’ within our operations.
Our carbon footprint was calculated with the aid of a country-specific tool developed by the UNEP Environment
Management Group, UN Department of Field Support and the World Resources Institute using our electricity con-
sumption data.

CO/’?S@/’\//WQ water. we needto act as true stewards of this planet and sustain our water resources for the
generations to come. KFH operations, especially those in the Arabian Gulf, are situated in naturally water-scarce
areas —adding to the urgency to save this essential resource for humanity. Moreover, by saving water in Middle East
where most of the water comes from desalination, we are indirectly saving energy and contributing to the reduction
iN green house gases

The International Year of Forests. The year 2011 marked the United Nations International Year
of Forests which aimed to raise awareness and strengthen the sustainable management and conservation of all
types of forests for the benefit of current and future generations. The conservation of forests, being a major carbon
source, is vital in global efforts to fight climate change. With numbers reaching as high as 24 trees needing to be
felled to produce one tonne of office paper, we would like the concept of reduce, reuse and recycle to ring through-
out our corridors, therelbby embedding it in our office culture.
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1,85 Kwhper FTE 1.2 tonnes CO, per FTE
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18,659 liters per FTE 49 kg per FTE .
kOur Water Consumption ) kOur Paper Consumption )
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Tak/ﬂg Care of Waste. Medical waste and its manage-
ment can pose a major and ongoing problem around the world.
The type of waste produced in hospitals can have a detrimental
effect on the environment by contaminating the land, air and water
resources. It also poses a threat to the employees working in the
hospital and the people in the surrounding area. Al Salam Interna-
tional Hospital takes utmost care to ensure that waste is dealt with
accordingly, and last year treated 91 tonnes of infectious waste. But
it doesn't stop there. At KFH Kuwait we are conscience of the waste
we produce through our operation activities, particularly when it
comes to electronic waste. Known as e-waste, this refers to elec-
tronic products nearing the end of their ‘useful life’, and its disposal is
arguably one of the fastest growing segments of the world's waste
stream. Electronic scrap components can be harmful to the envi-
ronment and community as they may contain contaminants such
as lead, cadium, berylium or brominated flame retardants. At KFH
Kuwalit, we try to make remain resourceful, and have a system of
recycling our electronics. Last year alone, we managed to recycle
3.7 tonnes of used computers, and 1.7 tonnes of ATMs for use in
other forms.
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Lights off. Al Salarm International
Hospital energy program -
keeping everyone reminded.
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Please turn off the
lights before leaving
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Stay/ng Ozone-Fr /8/’70’/)/. Approximately 20-30 km above the earth, our ozone layer protects us by
absorbing the sun’s high frequency ultraviolet (UV) light. The depletion of the ozone, caused primarily by chloroflu-
rocarbons (CFCs) and hydrochlorfluorocarbons (HCFCs) has long been of major global concern. We are happy to
report that we have maintained progress of our ozone-friendly chillers installed in our offices in 2010, which led to

our offices emiting zero ozone depleting substances.

KFH Malaysia: Creating Footsteps

KFH Malaysia has launched the new Corporate Social Responsibility (CSR) flagship in August 2011, The bank
unveiled a new CSR logo, ‘Creating Footsteps’ which aligns the bank's best experiences in CSR. The move
signifies KFHH's commitment for the betterment of society and hopes to pave the way and inspire others to
reconcile the economic, social and environmental ambitions of the country.

The emblem of ‘Creating Footsteps’ signifies the Kuwait Finance House brand. The four-coloured leaves inside
the emblerm represent the four quadrants as prescribed by the Bursa Malaysia CSR Framework, under which

the bank's CSR programme is structured:

e The Orange Leaf: COMMUNITY i.e. school enhancements and assistance to underprivileged communities

e TheBluel eaf: MARKETRPLACE e business & knowledge-sharing with university students andentrepreneurial
seminars for low income communities, Shariah-compliant banking knowledge-sharing

e The Pink Leafl: WORKPLACE i.e. staff volunteer work and working environment

e The Green Leaf: ENVIRONMENT i.e. tree-planting and environmental awareness
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Key Performance Indicator

ECT

EC7

EC8

ECO

LA3

LAT0
LA12

EN1

EN4

ENS

EN16

EN19
PR5

FST
FS4

FST1

FS14
HR1

SO3

Direct economic value generated and distributed, including revenues, operating costs,
employee compensation, donations and other community investments, retained earn-
iNgs, and payments to capital providers and to governments

Procedures for local hiring, and proportion of senior management hired from the local
community at significant areas of operation

Development and impact of infrastructure investments and services provided primarily
for public benefit through commercial, in-kind, or pro-bono engagement.

Understanding and describing significant indirect economic impacts, including the ex-
tent of impacts

Total workforce by employment type, employment contract, and region broken down
by gender

Benefits provided to full-time employees that are not provided to temporary or part-
time employees, by significant areas of operation

Average hours of training per year per employee, by gender, and by employee category
Percentage of employees receiving regular performance and career development re-

views by gender

Materials used by weight or volume

Indirect energy consumption by primary source

Total water withdrawal by source

Total direct and indirect greenhouse gas emissions by weight

Emissions of ozone-depleting substances by weight

Practices related to customer satisfaction, including results of surveys measuring cus-
tomer satisfaction

Policies with specific environmental and social components applied to business lines

Processes for improving staff competency to implement the environmental and social
policies and procedures as applied to business lines

Percentage of assets subject to positive and negative environmental and social
screening

Initiatives to improve access to financial services for disadvantaged people

Percentage and total number of significant investment agreements and contracts in-
clude clauses incorporating human rights concerns, or that have undergone human
rights screening

Percentage of employees trained in organization’s anti-corruption policies and proce-
dures
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Special Thanks

KFH extends special thanks to those who have contributed to the successful preparation of the KFH Corporate
Sustainability Report 2011 including:

Project Management

Fahad Khaled Al-Mukhaizeem, Head of Strategic Planning / Head of Marketing & PR Department — KFH Kuwvait

Momtaz M. Saif, Sustainability Project Manager / Strategic Performance Manager — KFH Kuwait
Louay El Samadi, Sustainability Project Support / Marketing Supervisor — KFH Kuwait

KFH Kuwait
Abdulaziz Al-Hougqal, Risk Analysis Officer

Adel Abdullah Al-Were, General Services Manager

Ahmed Al-Nori, Manager Compensation & Manpower Planning
Dawood Sami Al-Jarrah, Shariah Compliance Auditor

Dr. Hanadi Al-Hamli, Talents Development Manager

Humoud Al-Roomi, Risk Management Officer

Houssam Al-Khatib, Service Quality Department Manager
Imad Mirza, Training & Development Manager

Khaled Al-Sayer, Digital Marketing Supervisor

Dr. Paul Quigley, Chief Risk Officer

Salahuddin Ahmed, Investment Manager

Ziad Salameh, Corporate Marketing Manager

KFH Turkey
Gokhan ENGUL, Corporate Communications

KFH Malaysia
Akmal Bagi Mohamed Arriff, Head Corporate Communications

Rumaizah Abu Bakar, Media Relations & Publications Manager

KFH Bahrain
Adnan Shakoor Malik, Head Strategic Planning & Governance

Ahmed Khalifa Khalfan, Assistant Manager Corporate Communications

KFH Research Ltd.
Baljeet Kaur Grewal, Managing Director

Tursina Yaacob, Director
Al Salam International Hospital
Aliaa El-Sayed, Marketing & PR Manager

Sawsen Sobhi, Marketing & PR Officer

International Turnkey Systems
Dr. Costas G. Constantinidis, AGM

Ernst & Young sustainability assurance advisors to Kuwait Finance House Group
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Glossary

Carbon dioxide

A greenhouse gas associated with global climate change, expressed as CO2.

Carbon Footprint

The total amount of greenhouse gases produced due to anthropogenic activities. Itis
the sum of all emissions of carbon dioxide, which were induced by your activities in a

given time frame.

CSR

Corporate Sustainability Reporting/Report

Economic Value Distributed

INncludes payments to suppliers, employee wages and benefits, payments to

providers of capital, payments to governments and community investment.

Economic Value Generated

Net sales plus revenues from financial investments and sales of assets.

Economic Value Retained

Calculated as Economic value generated less Economic value distributed.

Full-Time Employee (FTE)

Total number of full time employees working in KFH as of 31/12/2010.

Global Reporting Iniative

GRlis a network of many international partners that has developed a framework for
sustainability reporting, in particular sustainability reporting guidelines, sector

supplements and protocols.

Greenhouse Gas

Greenhouse gases are gases in the atmosphere that absorb and emit radiation within
the thermal infrared range. This process is the fundamental cause of the greenhouse

effect, where the planet is warmed by the atmosphere.

Ozone-friendly

Not containing chemicals that are destructive to the ozone layer.

Ozone Layer

A layer in the earth’s stratosphere at an altitude of about 10 km (6.2 miles) containing a
high concentration of ozone, which absorts most of the ultraviolet radiation

reaching the earth from the sun.
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Kuwait Finance House
PO. Box 24989 Safat
13110 Kuwait

Tel: +965 22445050
Fax:+965 22455135
Cable:BAITMAL KT
Corp@kfh.com
sustainability@kfh.com
www.kfh.com
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